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OPENING REMARKS Lisa Wurman

SERVICE Angela Curtis

KEYNOTE ADDRESS Pritha Mehra

AWARDS Angela Curtis

CLOSING REMARKS Raschelle Parker
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Richard Gebbie Lisa Wurman Ed Mayhew Raschelle Parker

Industry Co-Chair Industry Co-Chair Industry Co-Chair Postal Co-Chair
First-Class Mail Marketing Mail Periodicals
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First-Class Letters / Flats Composite

6

 75

 80

 85

 90

 95

 100
7
/6

/2
0

1
9

7
/1

3
/2

0
1
9

7
/2

0
/2

0
1
9

7
/2

7
/2

0
1
9

8
/3

/2
0

1
9

8
/1

0
/2

0
1
9

8
/1

7
/2

0
1
9

8
/2

4
/2

0
1
9

8
/3

1
/2

0
1
9

9
/7

/2
0

1
9

9
/1

4
/2

0
1
9

9
/2

1
/2

0
1
9

9
/2

8
/2

0
1
9

1
0

/5
/2

0
1
9

1
0

/1
2

/2
0
1

9

1
0

/1
9

/2
0
1

9

1
0

/2
6

/2
0
1

9

1
1

/2
/2

0
1
9

1
1

/9
/2

0
1
9

1
1

/1
6

/2
0
1

9

1
1

/2
3

/2
0
1

9

1
1

/3
0

/2
0
1

9

1
2

/7
/2

0
1
9

1
2

/1
4

/2
0
1

9

1
2

/2
1

/2
0
1

9

1
2

/2
8

/2
0
1

9

1
/4

/2
0

2
0

1
/1

1
/2

0
2
0

1
/1

8
/2

0
2
0

1
/2

5
/2

0
2
0

2
/1

/2
0

2
0

2
/8

/2
0

2
0

2
/1

5
/2

0
2
0

2
/2

2
/2

0
2
0

2
/2

9
/2

0
2
0

3
/7

/2
0

2
0

3
/1

4
/2

0
2
0

3
/2

1
/2

0
2
0

3
/2

8
/2

0
2
0

4
/4

/2
0

2
0

4
/1

1
/2

0
2
0

4
/1

8
/2

0
2
0

4
/2

5
/2

0
2
0

5
/2

/2
0

2
0

5
/9

/2
0

2
0

5
/1

6
/2

0
2
0

5
/2

3
/2

0
2
0

5
/3

0
/2

0
2
0

6
/6

/2
0

2
0

6
/1

3
/2

0
2
0

6
/2

0
/2

0
2
0

6
/2

7
/2

0
2
0

. . . . . . . . H . . . . . H . . . H . H . . . H H . . H . . . H . . . . . . . . . . . . . H . . . . .

First-Class Composite Target UCL LCL SPLY

96.00

Unreconciled



A R E A S  I N S P I R I N G  M A I L

First-Class Letters / Flats Composite
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Marketing Mail
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Marketing Mail
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Periodicals
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Header 1 (Calibri – 32 Point – Bold - Black) No Indent
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NPF Summer Series


